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CHARITIES URGED TO REVISIT BUSINESS SECTOR

It’s time for charities and non profits to revisit the business sector to create partnerships and sponsorships for community benefit.

Since the recession many fundraisers have put the business sector on hold while they concentrate on relationships with individual donors said Heather Newell, a leading commentator on the fundraising sector.

“However,” she said, “recession or no recession, it’s time to rebuild relationships with the business sector to resolve community issues.”

Since the recession many fundraisers have decided to invest their energy on more immediate fundraising sources rather than invest in long term relationship building. Although cash sponsorships are hard to find these days, Heather said there is an increased flexibility in how corporates and businesses can work with non profits, and still get their important tax breaks.

Payroll giving, which allows employees to make donations from their pay packet and get an immediate tax credit, has yet to make a real impact. “There’s still a perception out there that there is no demand for the employee service. This is partly because the charities are not lobbying the business sector and selling the benefits.”

Organisations that are building relationships with corporates are reaping the benefits, according to Heather. In early 2010 New Zealand Post built a partnership contract with Red Cross for crisis situations, little realising that their strategic planning would pay dividends during the Christchurch earthquake. Because of the mutually arranged contract, Red Cross was able to provide a service in Christchurch immediately, knowing that it had the support and backing of services and resources provided by New Zealand Post. 

Heather’s company, Foresee Communications, has been providing advice, coaching and resources for the non profit sector since 1993. The company has produced a monthly subscriber publication on sponsorship since 1997. “We’ve never had such a depressing year in sponsorship,” she said, “but in 2011 we will be past that and moving on to ensure that the charitable and the business sectors are working together to make our communities a better place.” Heather will be sharing the key success factors for business, non profit relationships at workshops in early 2011.
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